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Welcome to the December 
2013 issue of AIIP 

Connections.

In this issue, the Member Spotlight 
is on Tom Wolff of Wolff Information 
Consulting, LLC.  The Committee 
Spotlight is on AIIP’s Elections 
Committee, chaired by Scott Brown. 

Penny Crossland reports from 
London on the Internet Librarian International conference, 
while Michele Bate tells us about the AIIP European Networking 
meeting that happened afterwards.

Read about WordPress Camp from Patricia Presti.

Jan Davis discusses whether we have to spend money to  
make money.

Shelly Azar offers up a behind-the-scenes look at AIIP’s 
Mentoring program.

Peggy Garvin gets us thinking about our next annual conference 
with her Discover Baltimore article.

Also in this issue is an announcement calling for the 2014 AIIP 
Member Award nominations.  Deadline is February 14, 2014.

In Our Off-Hours, Charlene Burke describes her hobby of 
shooting pool.

The Book Review column takes a look at four new titles.

This issue’s Survey Says asks what continuing education did you 
participate in this past calendar year.

In her Coach’s Corner, Amelia Kassel discusses how to find similar 
or related websites.

Enjoy the December 2013 issue of AIIP Connections.

Joann M. Wleklinski 
Editor, AIIP Connections
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President’s Message ■

Welcome . . .
President’s Message for AIIP Connections.

In four months, we’ll be meeting in 
Baltimore for our annual conference. 
As you make your travel plans, please 
keep in mind that the structure of the 
conference has changed slightly. We 
will conclude the formal program with 
the awards dinner on Saturday, April 
6, which is also when we’ll have the 
drawing for the free 2015 conference 
registration. 

Although there will be no formal 
conference programming on Sunday, 
April 7, other options will be on offer. 
Tentatively scheduled for 9:00 a.m. to 
10:30 a.m. will be gatherings of the 
various AIIP volunteer committees, 
followed by the open portion of the 
board meeting. To help energize you for 
all of this, we’ll provide coffee and light 
fare prior to the 9:00 a.m. session. 

Why the change? After several AIIP 
members told us that they would like 
the option of going home late Saturday 
evening or early Sunday morning, Linda 
Stacy and her fellow conference planners 
found a way to give us the usual amount 
of programming and still finish on 
Saturday. However, the board still needs 

to meet on Sunday (and members 
typically join us for the open portion 
of the board meeting). That’s when the 
board came up with the idea of using 
Sunday morning as an opportunity for 
committee members to meet in person. 

Thanks to its dedicated volunteers, AIIP 
has strong committees accustomed to 
using phone, email, chat, and online 
collaborative spaces to do their work. 
Current committee members—along 
with AIIP members possibly interested 
in joining a committee—will derive 
additional benefit from meeting in 
person to learn about the past year’s 
activities and achievements—and get 
our 2014–15 off to a strong start.

Some of you will take this opportunity 
to catch an earlier flight home on 
Sunday, or squeeze in one more great 
conversation with your fellow AIIP 
members over coffee before hitting 
the road. We encourage you to stick 
around for the committee sessions 
and then join us for the open portion 
of the board meeting. And if you have 
some additional time to spare for 
socializing and stretching your legs, the 

conference committee is planning at 
least one Baltimore excursion for Sunday 
afternoon.

As always, we appreciate the time, 
money, and energy you invest in 
attending the annual conference. 
We anticipate that the changes 
described here will further enhance 
the conference’s value for you, and we 
cordially invite you to take all of these 
activities into account as you finalize 
your travel plans.

One other note on extracurricular events 
at the conference: the Baltimore Orioles 
will be in town—and plans are underway 
to secure tickets for the baseball fans 
among us. I look forward to seeing you 
at Camden Yards at Oriole Park!

Jocelyn
 
Jocelyn Sheppard 
2013-14 AIIP President 
president@aiip.org 

mailto:president@aiip.org
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■ Spotlight on Members

Tom Wolff

Member Spotlight:  

I begin my career as an “end-user” 
searcher. That is what chemists were 
when we searched hard copy Chemical 
Abstracts Collective Indexes, Beilstein 
Handbook of Organic Chemistry (in 
German), and the Science Citation 
Index. When these resources first went 
online, we needed trained searchers 
as intermediaries to Dialog, SDC/Orbit, 
Questel, and finally STN International, 
the joint venture between the Chemical 
Abstracts Service and FIZ Karlsruhe.

I took end-user searcher training to use 
the Chemical Abstracts database and 
other files on SDC from Bob Buntrock at 
Amoco in 1983. It was fun. It was helpful. 
But it was not very efficient and did not 
help me as I had hoped in my research 
career. I gave it up reluctantly.

situation. After surviving corporate ups 
and downs, management changes, 
mergers, and a spin-off, I sought a 
severance package when the BP 
chemical company was bought by 
a privately-held company with little 
interest in central services. I wondered 
what I was going to do next. Shortly 
thereafter I got a call from a former 
client who had left BP to become the 
R&D Director at a start-up company. 
He asked me to be its searcher. Within 
a day I had my LLC and website. I was 
able to take advantage of my ties with 
the Patent Information Users Group 
(PIUG) to build my consulting practice. 

From “End-User” to Service 
Provider
Fast forward seven years…. I had 
migrated from organic industrial chemist 
to supporting analytical chemist to 
my fortuitous career change to patent 
and technology searcher, all at Amoco. 
I remember my future boss asking me 
in the interview about whether I would 
be satisfied no longer inventing things 
and instead being a searcher to assisting 
others in making technical advances. 
I responded that I had been running a 
chromatographic lab for two years in 
support of the entire research group and 
found it very satisfying. I think I was born 
to be a service provider.

As a member of the Information Research 
and Analysis group, I promoted and 
developed end-user tools. I led the effort 
within Amoco in the early beta testing of 
the Chemical Abstract SciFinder system 
for searching the Chemical Abstracts 
database. Chemists everywhere now 
use SciFinder along with free patent and 
literature search tools. I frequently say 
the best search requests are from people 
who have done their own initial searching 
online and then come to me for the more 
complete and useful answers.

On My Own
I fully expected to remain as a corporate 
searcher until I retired, but unexpected 
events led me to an even better 

Tom Wolff
Wolff Information Consulting, LLC
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Spotlight on Members ■

Elizabeth Adams, ElizabethAdamsDirect
Janelle Barnette, Infocopia Research & Information Services

Deirdre Black, American Blackshoe  
Heritage Research & Interpretation, LLC

Andrew Brown
Mary Cash

Corinna Dowdy, Information Detective
Stacy Edwards, ERIS

Kelly Giesbrecht, KAGE Consulting - Information Services
Alison Hamilton, Alison Hamilton

Marie Janz
Karen Jolley, Summit Freelance Services

Erin Larucci, Larucci Information Services
Steven Ludwig

Sara Parker-Toulson, SPT Research
Judith Pasek, Zorya Information Services, LLC

Paul Starrett, Starrett Consulting
Iris Stein, Informative Insights

Kimberly VanLandingham, European Market Link, Inc.
Anne Williams, Precision Data

Mary Wolcott, Wolcott Research Services
Thomas York, Decision Advantage, LLC

Welcome AIIP’s Newest Members:
I had built up my credibility and reputation with searchers over 
the years by speaking at PIUG and American Chemical Society 
conferences, publishing papers, and giving training sessions. I 
also had become a registered US patent agent. All that laid the 
groundwork for turning these patent search colleagues, many of 
whom worked for large corporations, into clients.

I have been on my own and working full-time at Wolff 
Information Consulting, LLC for seven years. I have a good 
number of loyal repeat customers. They appreciate working with 
me directly. I do not have employees or subcontract with others, 
but I gladly refer work to other searchers for topics outside my 
areas of expertise. Fortunately, I have not had to rely on the 
large corporate customers that I worked for during my first 
years, as they have gone through their own upheavals. But those 
customers led to referrals to start-up companies and law firms. 
My network has spread by word of mouth and occasional calls 
due to my website and LinkedIn presence.

I find my search work is more challenging and varied than it had 
been within the corporation, where I was an expert in particular 
technologies and the “current awareness” specialist. Now I have 
the opportunity to extend my work to many different areas 
within the chemical arts and engineering, with occasional forays 
into consumer products and health care. I also have had time to 
pay back by being the PIUG webmaster and wikimaster for the 
past six years.

I am grateful for my longstanding connections with PIUG friends 
and my more recent relationships with AIIP members. As a result, 
I am able to provide patent and technical information services 
on interesting topics to equally interesting and appreciative 
clients. I never could have anticipated how well things would 
work out when I originally set out to be a chemist.  ■

Contact Tom Wolff by email at tom@wolffinfo.com or learn more at 

www.wolffinfo.com.

http://www.batesinfo.com/coaching
mailto:tom@wolffinfo.com
http://www.wolffinfo.com
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■ Committee Spotlight

What is it? 
The Elections Committee is chaired by the 
AIIP Past-President (yours truly) and, as 
outlined in Section 5.5 of the AIIP Bylaws, 
is responsible for preparing the slate of 
candidates for election to the AIIP Board. 
The committee is responsible for finding 
candidates, conducting the election, and 
reporting the results of the election. 

So what does the Committee 
actually do? 
The current Elections Committee 
consists of me and Full members Debbie 
Bardon, Karen Klein, and Crystal Sharp. 
Both Debbie and Crystal have served 
on the Elections Committee before so 
they are able to lend their experience 
to the process. As a Committee, we’re 
responsible for creating the schedule for 
each election; preparing announcements; 
preparing the slate of officers; submitting 
the candidates to the Board prior to 
distribution of the ballot; obtaining ballot 
statements; conducting the election and 
reporting election results to the Board 
and members; and submitting a final 

report to the Board. Elected candidates 
become Board members at the AIIP 
Annual Conference each year. 

Who is eligible and for whom 
do we look? 
A candidate for the AIIP Board must 
be a Full member. The Committee will 
request via various channels – including 
an open call at some point – volunteers 
or recommendations for candidates. 
Nominees are aggregated and reviewed 
by the Committee. When selecting 
strong nominees, the Committee 
considers many factors, including 
(but not limited to) the following 
characteristics:

• Active, constructive participation in 
the organization (for example, at-
tendance at the annual conferenc-
es, participation in AIIP committees 
and ad hoc tasks, and participation 
on the listserv)

• Responsibility and reliability

• Strong communication skills

• Leadership qualities (for example, 
the ability to generate enthusiasm 
for and dedication to the organiza-
tion)

What is unique or exciting about 
the Elections Committee? 
For any AIIP Full member, I think serving 
on the Elections Committee provides a 

unique opportunity to learn more about 
the association, its function, and its 
members. A member of the committee 
can quickly get up-to-speed on the real-
world functioning of each Board position, 
the direction and thinking of the Board, 
and the outstanding strengths of our 
members who come under consideration 
for a Board position. Each member of 
the Committee also reaches out to a 
selection of candidates, so it’s also a great 
opportunity to directly connect with 
other members and build relationships. 

If you are interested in hearing more 
about the Elections Committee or 
volunteering, please let us know. ■

Committee Spotlight:

By Scott Brown, AIIP Past President

Elections Committee

Scott Brown
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AIIP is pleased to announce a call for nominations for the 2014 AIIP Member Awards.

Take this wonderful opportunity to nominate your deserving AIIP colleagues 

who meet the requirements for these four prestigious association recognitions.

Winners will be announced at the AIIP Annual Conference 

to be held in Baltimore, Maryland, USA, April 2-6, 2014.

Myra T. Grenier Award
A $600 stipend awarded to a new or aspiring 

independent information professional to 
support his or her attendance at the 

AIIP Annual Conference.

AIIP Connections 
Writer’s Award

A $350 travel stipend to attend the Annual 
Conference is awarded to the writer of the best 
original article published in AIIP Connections.

Links to detailed award information 
and nomination requirements can be found at  
http://www.aiip.org/content/awards-recognition.

Roger Summit 
Conference Sponsorship

A free Conference registration and $1,000 
awarded to an individual who has been an AIIP 

member for at least two years and in business for 
at least three years and who has not previously 

attended an AIIP Annual Conference.

Sue Rugge 
Memorial Award

A $500 cash stipend awarded to a Full member of 
AIIP who has significantly helped another member 

through formal or informal mentoring.

Send your nominations, or questions, to  
Richard Torian, Awards Committee Chair, at rltorian@msn.com. 

The deadline for nominations  
is February 21, 2014.

Call for Nominations
AIIP Member Awards

http://www.aiip.org/content/awards-recognition
mailto:rltorian%40msn.com?subject=AIIP%20Newsletter
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■ Technology Awards

WordsAnalytics (www.wordsanalytics.com) is the winner of 
the 2013 AIIP Technology Award. The award was presented to 
WordsAnalytics, Inc. at the Internet Librarian (IL) conference held 
in Monterey, California, USA, this past October. AIIP member 
Cindy Shamel presented the Technology Award to Andrey 
Mizik, co-founder, co-CEO, and CTO of WordsAnalytics, Inc., who 
accepted the award on the company’s behalf.

Cindy made the award presentation immediately preceding the 
IL conference’s opening keynote address, given by Lee Rainie of 
the Pew Research Center. Lee Rainie, Director of Pew’s Internet 
& American Life Project, is slated to be the 2014 Roger Summit 
Award speaker at AIIP’s 2014 annual conference to be held in 
Baltimore, Maryland, USA, in April 2014 – a point Cindy made 
mention of in her presentation.

Cindy Shamel is a past president of AIIP and the owner of 
Shamel Information Services (www.shamelinfo.com).

AIIP member Jan Davis of Blue Sage Research 
(bluesageresearch.com) nominated WordsAnalytics, a software 
tool for research of SEC filings, for the award. Jan said, “SEC filings 
are rich in information that is useful to attorneys, marketers, 
accountants, and other business professionals. However, 
because the filings are often thousands of pages in length, the 
data is often difficult to target. WordsAnalytics’s textual analytics 
software allows for search and analysis capabilities that other 
SEC EDGAR databases don’t provide.”

AIIP 2013 Technology Award:
WordsAnalytics, Inc.

AIIP thanks Richard Torian, AIIP’s Awards Committee Chair, and 
his team, for their stellar efforts in identifying and selecting 
award recipients. AIIP also thanks Cindy Shamel for making 
herself available to represent AIIP and present the award at IL. 
And AIIP thanks Information Today (www.infotoday.com) for 
giving AIIP conference time to present the Technology Award. 
AIIP was an Association Sponsor of the IL conference.

Andrey Mizik, co-founder of WordsAnalytics, accepts the AIIP 
Technology Award from AIIP past president Cindy Shamel.

AIIP press release, October 2013.

http://www.wordsanalytics.com
http://www.shamelinfo.com
http://bluesageresearch.com
http://www.infotoday.com
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Librarian Conference ■

The theme of this year’s Internet 
Librarian International (ILI) conference 
in London was “Smart Solutions to 
Real Challenges” and every session I 
listened to, courtesy of AIIP, aimed to 
confront this overarching problem: how 
do information professionals address 
the increasingly complicated world of 
technology and the growing problem 
of “big data” to develop solutions for 
the world of work and learning? The 
sessions varied from keynote speech to 
case studies and practical workshops. As 
ever, when I spend a day out of the office 
at an information-related event, I came 
away inspired and eager to apply what I 
have learnt.

The keynote address on day one of the 
conference was given by Peter Morville 
of Semantic Studios, a specialist in 
information architecture. He set the 
scene by explaining that information 
architecture (IA) provides the links 
that enable us to understand internet 
environments and that information 
architects are bridge builders, planners, 
and organisers. In other words, in 
order to practise IA, it is essential to 
have the skills that librarians have, 

since IA is about bringing technology 
and teaching together. The internet 
provides information professionals 
with opportunities and threats: MOOCs 
(Massive Open Online Courses) are set 
to disrupt the traditional paradigms of 
education, however at the same time 
employers are complaining that students 
are lacking in information literacy and 
are less skilled in research as a result 
of years of online studies. There may 
be a wealth of information out there, 
but that does not mean that we are 
better informed. Morville concluded 
that librarians remain essential in 
teaching information literacy, however 
libraries will need to work hard to create 
learning environments fit for the future 
in order to survive. To see Morville’s full 
presentation, click here.

The issue of future proofing for libraries 
was taken up by Joe Murphy of Innovative 
Interfaces, a US library technology 
services firm. He maintained that keeping 
up with and embracing technological 
trends was the only way libraries could 
remain effective. So, libraries and all the 
knowledge they contain make ideal 
start-up incubators and centres for 

fostering entrepreneurship within local 
communities. Murphy thought the major 
strategic trends for the next year were 
consolidation of existing technology such 
as mobile apps, rather than anything 
very new. Looking ahead, the Internet of 
Things is the next big area for libraries to 
look out for, since there will be a need to 
preserve and archive smart objects that 
are currently being developed. These 
include the much-publicised wearable 
technology in the shape of Google 
glasses or smart watches. 

Looking at the new academic landscape, 
Ben Showers of Jisc, UK delved into the 

Internet Librarian  
International Conference Report

Penny Crossland

By Penny Crossland, CH Business Research

http://digbig.com/5bjbgg
http://www.jisc.ac.uk/
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■  Librarian Conference

effect of the MOOCS phenomenon on libraries and concluded 
that while the proliferation of online education courses should 
be seen as a wake-up call to libraries, there are opportunities, 
too. Since students learn through social media, librarians will 
have to increase their online presence and look to reach out to 
young learners by gamifying content, for example. In addition, 
the wealth of data held in libraries could be commercially 
advantageous—libraries could become publishers, by digitising 
and selling their content.

Even those participants who were only marginally concerned 
about privacy issues must have come away from Phil Bradley’s 
presentation thinking that Big Brother was watching our every 
online move; even in libraries, which we all regard as safe 
havens. He reminded us that the NSA is capable of reaching 
75% of internet users, that the microphone and webcam on 
our computers can be activated remotely and that unless we 
sign out of Facebook and check our FB privacy settings, it can 
track everything we do via third party sites. However, Bradley 
also gave us tools to help cover our tracks online: turn off the 
location function on your Twitter account, use www.disconnect.
me to search online privately, use www.duckduckgo.com to 
avoid being tracked; and if all else fails, use fakenamegenerator.
com to create a false identity. 

AIIP stalwart Arthur Weiss presented on new social media tools, 
such as www.snapchat.com, which sends a picture and deletes it 
shortly afterwards, and www.esqspot.com, an online community 
for legal professionals, á la Facebook, to demonstrate that the 
future of social networks points towards niche sites.

Who would have thought that Pinterest, the visual organiser, 
could be used in a library context? Khuliso Matsheka is from 
the University of South Africa, an open and distance learning 
university. Matsheka and her team of librarians have used 
Pinterest to create topical boards with book covers, e-resources, 
and databases, which all link back to the library’s catalogue. She 
maintained that the interaction with images promotes information 
literacy and importantly, attracts new users. The challenge to this 
approach however is one of copyright, since Pinterest is making 
copies of images, which constitutes reproduction.

The final sessions I sat in on dealt with connecting information 
users with content by going beyond websites. Jenny Evans and 
Andrew Day of Imperial College London talked abut how they 
used Wordpress and Buddypress to create both a blog and social 
network site that allowed teachers and students to post to the 
same site and learn from each other.

Linnea Sjögren and Kristin Olofsson from the Chalmers 
University of Technology in Sweden explained how they were 

given free reign to develop a responsive website that was 
adaptable to a variety of devices, and Paul Byfield, a legal 
knowledge manager at the European Bank for Reconstruction 
& Development (EBRD), presented a case study of how the 
bank developed an extranet using the enterprise content 
collaboration platform Huddle (www.huddle.com). Byfield 
explained how the bank decided upon Huddle as a platform, 
which apparently is used by many international organisations, 
and talked about how, despite institutional commitment to the 
project, the commitment of users, i.e., the bank’s lawyers, was 
quite low. According to Byfield, the lawyers were reluctant to 
accept change, preferring good old email to communicate; at 
which point the audience commiserated with a knowing sigh.

The conference was complemented by a sponsor showcase 
and I am happy to report that the AIIP stand generated a lot 
of interest. In all, a very thought-provoking and informative 
conference, with sessions applicable to the working lives of a 
range of information professionals.    ■

Penny Crossland (info@chbusinessresearch.co.uk) is the owner of CH 
Business Research, a consultancy specialising in investigative research 
and market intelligence. Penny conducts pre-transactional research, due 
diligence and KYC projects for a range of clients from the financial services, 
consultancy and FMCG sectors. In addition to being a long-standing 
member of AIIP, she is also a member of SLA Europe and LIKE, the London 
Information Knowledge Exchange.

http://www.disconnect.me
http://www.disconnect.me
http://www.duckduckgo.com
http://www.fakenamegenerator.com/
http://www.fakenamegenerator.com/
http://www.snapchat.com
http://www.esqspot.com
http://www.huddle.com
mailto:info@chbusinessresearch.co.uk
http://www.nksinfoservices.com
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Wikipedia’s Mr. 5.1
at the AIIP European Networking Meeting 

To coincide with the Internet Librarian 
International conference in London, 
AIIP organised a networking meeting 
for members, potential members, and 
anyone else who was interested in 
finding out more about our association.

In addition to providing an excellent 
opportunity for local members to get 
together, we were treated to a look 
behind the scenes of Wikipedia from 
a member of the Wikipedia Strategic 
Planning Taskforce. He was well-placed 
to give us an insight into the workings 
of Wikipedia, having performed an 
estimated 50,000 edits and contributed 
to over 200 articles

Our speaker chose to remain 
anonymous, using an IP address as his 
nom de plume and therefore being 
addressed for the rest of the evening by 
the shortened version “Mr 5.1.” He was 
making a serious point—anonymity is an 
important part of the ethos of Wikipedia 
because it encourages self-expression 

and contributions to Wikipedia in the 
hope that it might do some good, 
without the threat of being harassed.

Authority, Verifiability, 
Controversy 
He presented us with a brief history of 
Wikipedia, and it soon became clear 
that its exponential growth has created 
challenges. It is increasingly difficult to 
impose rules and to censor something 
that can be edited by anyone in the 
world: What happens when it is not 
possible to reach a consensus? Or there 
are differences of opinion on a particular 
topic, from different communities? 

According to Mr 5.1, Wikipedia strives for 
neutrality of tone, appropriate content 
and attribution of sources. The central 
tenet is verifiability, not truth, which 
resonates with me, as it is the basis on 
which I conduct my own research. Users 
of Wikipedia are looking for reliability 
and well-referenced material—he 

pointed out that we use tweets because 
they are a reliable source, not because 
we necessarily believe their content to 
always be true. 

Whilst contributors to Wikipedia are, 
on the whole, respectful, disputes 
nevertheless arise. Some of the more 
passionate “discussions” highlighted by 
Mr 5.1 have arisen around seemingly 
benign topics, such as whether distances 
in the Falklands should be measured 
in kilometres or miles and which of the 
Beatles should be listed first in their 
Wikipedia entry. He also touched on the 
thorny issue of source material that is 
no longer available, which is the bane 
of many researchers’ lives. Controversy 
reportedly ensued when Wikipedia 
founder Jimmy Wales tried to remove 
his date of birth from his entry, sparking 
an editing war to restore it, with the 
correct sources. And it is apparently not 
just humans who have differences of 
opinion: bots behaving badly have been 

By Michele Bate, Director, Archer Van Den Broeck Limited
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known, for example, to engage 
in warfare in cyberspace by 
alternately locking and unlocking 
entries.

Audience members posed 
a number of questions and 
observations to Mr 5.1, including 
problems with disappearing edits. 
He admitted that although the 
culture of Wikipedia is changing 
to make it easier to edit profiles in 
terms of style and functionality, it 
is not always successful. 

Another issue highlighted by an AIIP member was the difference 
between Wikipedia entries on the same topic in different 
languages. On the subject of an Israeli court case, for example, 
the British and Israeli entries used the party’s initials, whereas 
the German version used his full name and included a link to an 
additional media article.

So what is the overall purpose of Wikipedia and why is it 
important, beyond acting as a starting point for research 
projects? Mr 5.1 noted its role in disseminating information on 
rapidly changing events such as natural disasters and on the 
development of Wikipedia Zero—the Wikimedia Foundation’s 
initiative to provide free access to over 20 million articles free 
of data charges in developing countries. It is this spreading 
of knowledge that is ultimately of most value, rather than 
Wikipedia itself.    ■

Michele Bate set up her research company Archer Van Den Broeck Limited 
in 2007 to provide public records research in the fields of due diligence, 
litigation support, fraud investigation and asset tracing. She is based in 
Northampton, England and can be contacted by telephone on +44 20 7993 
4741 or by email at mbate@archervandenbroeck.com.

Michele Bate
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Imagine a conference where people 
of all ages gather, exchange ideas, and 
support each other in an absolute orgy 
of technological innovation and idea 
cross-pollination... 

WordPress Camp 2013 in Toronto was 
one such event. Held over two days 
in October 2013, WPCamp offered 
approximately 30 sessions along 
traditional beginner, intermediate and 
expert tracks. If none of those sessions 
held your fancy, you could opt for the 
groovy Watusi track, where anything 
WordPress-oriented was allowed. 
Developers and business owners 
presented helpful tips, and recent 
beginners spoke about creating WP 
blogs for pleasure. It was a wonderful 
convergence of more than 400 WP users 
at all different levels, all learning from 
each other in a very non-threatening 

environment. For the amazing price 
of $30 (including great swag, lunch on 
two days and all your coffee-and-cookie 
breaks), the ROI was unbeatable. 

One of the best parts of this conference 
was the Happiness Bar. All day, 
volunteers would provide assistance on 
any particular blog issue on a drop-in 
basis. For example, for the past year I 
had a coding issue that needed to be 
addressed; in less than five minutes, it 
was solved. 

In addition, with such a wide user base, 
the WPCamp was a great networking 
event as well, especially for those 
providing online research, writing, and 
editing services.

Another key benefit was learning 
presenters’ recommendations about 
good free and fee-based plugins. It can 

often be confusing to have a sense of 
which plug-ins are considered crucial for 
good WP sites (e.g., Yoast)—and online 
sites providing recommendations can be 
difficult to evaluate. Having a local guide 
to explain the rationale behind their 
choices in plain English was invaluable. 

by Patricia Presti, Principal, Infotrova Research Services Canada

WordPress Camp: 
If you Blog, you Need to Attend

Patricia Presti
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At one point, an audience of freelancers even started a discussion 
with the speaker on appropriate fees for web design, website 
conversion, and the like (as an FYI, they were all for by-the-hour 
estimates, akin to what you would see in the advertising agency 
world with timesheets and such). 

WordCamps truly are an international phenomenon. Since the 
first WordPress Camp in 2006, events have been held in 116 cities, 
in 38 countries, and on six continents. If you ever wanted to try 
a Hackathon but have been intimidated, this would be a great 
place to build your confidence while being immersed in a super-
friendly tech environment. For more information and to see if 
a WPCamp is heading your way, visit central.wordcamp.org/
schedule/. And, if you want a taste of the presentations offered 
at WordPress Camp Toronto 2013, see 2013.toronto.wordcamp.
org/presentations/.  ■

Patricia Presti is Principal of Infotrova Research Services Canada, providing 
professional, confidential online research and consulting services to 
organizations in the public and private sectors. From start-ups to publicly 
traded companies, Infotrova offers the best information available to make 
smart, just-in-time management decisions. By specializing in compiling 
customized research reports, targeted prospect lists, and industry /market 
trends, Infotrova provides great extra value in your daily information searches

http://central.wordcamp.org/schedule/
http://central.wordcamp.org/schedule/
http://2013.toronto.wordcamp.org/presentations/
http://2013.toronto.wordcamp.org/presentations/
http://www.dialog.com/PQD
http://www.infotoday.com
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Do You Have To Spend Money  
To Make Money?

By Jan Davis, MLIS, Blue Sage Research

When I started my information business 
in 1997, I was fortunate that I had a niche 
to market my services to. I had a couple of 
mailing lists, but once I sent letters I knew 
I needed to do more to build my business. 
“Ya’gotta spend money to make money,” a 
friend told me. So I took the risk of going 
to a conference that I knew about 500 
potential clients would be attending. 
Three days at a fancy hotel in Coronado, 
vendor fee, marketing materials, airfare, 
etc. I put more than $2,000 on my credit 
card. Six months later I marketed my 
business at another related conference. 
It paid off. Not always immediately, but 
some of my repeat clients today came 
from those initial conferences.

I also knew that my target market 
needed certain types of data for their 

analysis. My membership with AIIP 
provided me discounts on some of the 
databases I needed, and I plunked down 
subscription fees for another service. 
It was tough making that financial 
commitment, but I needed access to 
that data to make my business valuable 
to my clientele. My husband at the time 
used to say: “You need the right tool for 
the right job” when I’d tease him about 
spending money on new saws and drills. 
But he was right.

Spending for Survival
We need to invest in ourselves to remain 
competitive. I don’t know about you, but 
I consider the Internet a competitor, and 
over the years I’ve lost business to First 
Research, IBISWorld, and folks who find 

Jan Davis
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things for free on the web. Sixteen years later I still have to explain 
to potential clients “not everything is on the Internet for free.” 

I remember a client telling me that the judge reprimanded him 
for using an IBISWorld report for his analysis. While these reports 
are excellent for some purposes, in this case it was too broad to 
be useful. With the databases I have in my toolkit I was able to 
research and write a much more specific industry analysis for him. 

Many of us have heard people tell us things like,  “Oh, I have my son 
do my research for me—he’s really good on the Internet.”  These are 
teaching and marketing moments for us to explain to folks how, as 
information professionals, we go beyond the basics and can help 
them differentiate themselves from their competition.

In her 2013 Info-Entrepreneur Report: Insights on Information 
Businesses, AIIP member Mary Ellen Bates provides advice to 
new info-entrepreneurs:

 “Be client driven,” she says. “Cater to the client as much as 
possible. Do your own research on your target markets 
and products and services you think you can provide. Un-
derstand the underlying needs of the clients and how you 
can meet those needs.”

Case in point: my clients need merger and acquisition data. 
Not just news stories that x and y company merged. They need 
the numbers behind the deals and, more importantly, the 
financial multiples calculated by data providers. That is why I’ve 
subscribed to Alacra right from the start, because it provides 
access to FactSet Mergers and BvD Zephyr. And, I advertise on 
my website and marketing materials that I subscribe to these 
databases. By doing so, it demonstrates my knowledge about 
the subject and my willingness to invest in a subscription that 
allows me to provide clients with what they need.

AIIP members Marge King (InfoRich Group) and Jan Knight 
(Bancroft Information Services) concur. “Donorsearch.net is 
important to my business because it frequently allows me to 
complete client projects that I could not have done without 
access to it, and it makes my projects much more profitable,” says 
King. “I tell my clients that I have access to it and other sources 
of data,” she adds. Jan Knight says, “I use Highbeam because 
it is often the first resource I check to identify magazines and 
journals that cover the industry I’m researching.” 

Alacra, DonorSearch, and Highbeam are included in 
AIIP’s Industry Partners program. These partners offer AIIP 
members “discounts, free or low-cost training and documentation, 
no up-front or annual/monthly charges, and no contractual or 
licensing barriers to the use of a company’s products or services 
by independents.” Don’t forget this valuable member benefit!

Spending for the Future
As I contemplate the direction of my business for the next ten 
years, I’m considering investing in data services from a couple 
of niche industry associations. This information will help make 
the reports I write all the more valuable to my current clients, 
and help me penetrate a new niche. One thing I’ve definitely 
learned over the 16 years I’ve been an independent information 
professional is that it’s a competitive world out there and I must 
pay attention, change with the changes, and continue to find 
ways to add value to my work. 

And yes, I must continue to “spend money to make money.” In 
the same aforementioned Info-Entrepreneur Report, Mary Ellen 
Bates said: “Give yourself permission to invest time, money, and 
energy in yourself and your Business. Tell everyone you know 
what you are doing.” Indeed.  ■

Jan Davis, MLIS, is President of Blue Sage Research (formerly JT Research) 
located in Portland, Oregon. Jan specializes in financial, industry, and M&A 
research and writing.
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A Behind the Scenes Look at  
AIIP’s Mentoring Program

As we all know, starting – and running – 
an IIP business is not always easy. There 
are all kinds of details to worry about: 
how to best market yourself; where to 
find customers; how to charge; how best 
to present finished work to clients; what 
kinds of things to do on your own or 
when to get help from others. In short: 
we need to understand IIP best practices 
so we don’t feel that we’re reinventing 
the wheel … or making bad mistakes 
along the way. 

That’s where the AIIP mentoring 
program comes in. In our program, 
mentors (IIPs who have been in business 
and members of AIIP for at least 
three years) get paired with mentees 
(members who want some extra advice) 
in a one-on-one relationship that is 
geared for the mentee’s specific needs. 

Simple in concept, the AIIP mentoring 
program is one of our organization’s 
most valuable member benefits. What 

business owner—whether you’re just 
starting out or even if you’re more 
established but looking for some extra 
advice—wouldn’t benefit from the 
experience and expertise of others in 
the same industry? The great thing is 
that the mentoring program doesn’t just 
benefit the mentee; it’s really a win-win 
proposition for both persons. 

What’s in it for the mentor? On one 
level, it’s a chance to give back. Many 

By Shelly Azar, Insight Researchers
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of us would love to be able 
to share our knowledge and 
help others but might not 
know where to find the right 
person in need. On another 
level, the act of explaining 
things to others helps 
crystallize concepts in our 
own minds. Many mentors 
find that helping mentees 
acts as a refresher course 
for the mentor him/herself, 
reminding them of early 
lessons learned, and acting as 

a trigger to take some actions that might have been forgotten 
along the way. Most of our mentors finish with one mentee and 
indicate a willingness to take on another one … a true measure 
of success.

So how does the program work?
The AIIP mentoring relationships last from three to twelve 
months, depending on the mentee’s needs. The nature of the 
specific relationship between the mentor and mentee – how 
frequently they communicate and whether they do so by 
phone, email, Skype, or in person – is determined by both 
persons. Some pairs have regularly scheduled weekly meetings 
with the mentor giving the mentee assignments; in others the 
mentee only contacts the mentor on an as-needed basis; most 
relationships are probably somewhere in the middle. 

How are mentors and mentees matched?
Upon receipt of a mentee’s completed application, the 
mentoring committee carefully analyzes it to determine the 
mentee’s background/expertise; what their goals are for the 
near future; what kind of help they want from a mentor; and 
where they’re physically located. The committee then carefully 
reviews all potential mentors and contacts the best candidates 
to determine their willingness and availability to mentor at  
that time. Note: the matching process can take up to three 
months to complete as there are many variables involved and 
all persons—potential mentors and committee members—are 
already working.

We ask that mentors commit to the program for a year, though 
if either the mentor or mentee feels that the person with whom 
they’re matched is not the right fit, changes can be made after 
the first three months. In such a case, a different mentor would 
be found for the mentee.

Who is eligible? 
The opportunity to be a mentee in the mentoring program is 
open to full members. Though associate and student members 
did participate in the program in the past, their rate of program 
completion was dismally low. In early 2012, with the Board’s 
approval, the mentoring committee limited the program to full 
members who are fully committed to their businesses. This way 
valuable mentor resources are reserved for mentees who are 
already in business and can take full advantage of the advice and 
expertise they are being given.

How can one become a mentor or mentee?
If you would like to be a mentee, contact the AIIP office (office@
aiip.org) to request an application form. The office will forward 
your request to the committee along with your membership 
status. The committee will then send you an application. 

If you’d like to be a potential mentor and you’ve already been 
an AIIP member for three years, you’ll be in our database of 
potential mentors. If you let us know of your interest, we’ll 
make a special notation in our files. Also, be sure to complete as 
much information as possible about yourself and your business 
(including how long you’ve been in business and links to your 
website, if you have one) because the more information we have 
about you (and/or the more we see your participation on the 
list), the easier it will be for us to know if you’re a potential good 
fit for the mentees. 

Finally, a word on what the mentoring program is NOT. It is 
not a course to teach you how to be an IIP if you don’t have 
background in the field; i.e., this program is not a substitute for 
vendor training, a formal education in the field, or relevant job 
experience. It’s also not a source for potential client leads or sub-
contracting services. 

The mentoring program is a wonderful opportunity to develop a 
win-win relationship between two AIIP members … and possibly 
a lasting friendship. 

For additional details about the program, check out aiip.org/
MentorProgram.  ■

Shelly Azar (shelly@insightresearchers.com) is the chair of the mentoring 
committee. Other mentoring committee members are Judy Koren (judith@
research-wise.com) and Barbara Wagner (barbara@theaccesspoint.
info). If you have any questions or comments about the mentoring 
program, contact any of the committee members.

Shelly Azar
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Discover Baltimore!

By Peggy Garvin,  
Garvin Information  

Consulting

For people who spend many of their 
days working alone in a home office, 
AIIP members can be keen travelers. 
Our conference destination for 2014, 
Baltimore, Maryland, should engage 
both attendees with a small window 
of time to spare away from conference 
business and those who give themselves 
a few extra days for touring. The Hyatt 
Regency Baltimore is located centrally 
in the city’s popular sightseeing 
destination, the Inner Harbor. From 
there you can walk to major attractions 
and take water taxis to explore some 
of the city’s favorite neighborhoods. 
If you need maps or guidance, the 
Baltimore Visitor Center is next-door 
(www.facebook.com/pages/Baltimore-
Visitor-Center/113962865336902).

When walking, Baltimore’s premiere 
attraction is about a half-mile or 1 km 
from the conference hotel. The statistics 
for the National Aquarium – 17,000 

fish, birds, amphibians, reptiles, and 
marine mammals – do not do it justice, 
so be sure to explore their website at 
www.aqua.org. Make time to visit the 
Aquarium yourself or join the AIIP group 
tour planned for April 2. (Reservations 
for this and any other optional events 
will be handled and priced separately 
from conference registration; further 
details will be posted on AIIP-L and the 
conference website.)

Heading out our hotel door and 
equidistant in the opposite direction 
from the Aquarium, you’ll find another 
major Baltimore draw, the American 
Visionary Art Museum. The AVA exhibits 
“art produced by self-taught individuals... 
whose works arise from an innate 
personal vision that revels foremost in 
the creative act itself.” This is not folk 
art. For more insight, you will have to 
go to their website at www.avam.org. 
No time to explore the whole museum? 

Take a walk through the AVA’s sparkling 
outdoor exhibits for free.

Baltimore is proud to be the birthplace 
of the United States national anthem. 
Francis Scott Key was inspired to 
write it after witnessing the 1814 
Battle of Baltimore, in which the 
troops at Fort McHenry and on the 
hills of Baltimore repelled an invading 
British fleet to turn the War of 1812 to 
America’s favor. The state of Maryland 
is commemorating the occasion 
(starspangled200.com), and Baltimore 
is staging its own events and exhibits 
(starspangledbaltimore.com). A sample 
itinerary (starspangledbaltimore.com/
itineraries) describes historic walks and 
special museum exhibits. The Visitor 
Center also has an exhibit and guides.

We will be conferencing alongside 
the calm Inner Harbor, so expect to 
see plenty of boats. You can’t miss 

www.facebook.com/pages/Baltimore-Visitor-Center/113962865336902
www.facebook.com/pages/Baltimore-Visitor-Center/113962865336902
http://www.aqua.org
www.avam.org
http://www.starspangled200.com
http://www.starspangledbaltimore.com
http://www.starspangledbaltimore.com/itineraries
http://www.starspangledbaltimore.com/itineraries
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Discover Baltimore ■

the restored historic ships docked all around the Harbor. The 
closest ship to our hotel is the USS Constellation, a sloop-of-war 
from 1854; purchase tickets at Pier I, where the Constellation is 
docked. Other, much newer Harbor boats can take you places. 
Cruises on the Bay by Watermark offers 45-minute Inner Harbor 
tours and several evening cruises. The blue-and-white water 
taxis of the Inner Harbor can give you a lift across the Harbor or 
out to historic Fort McHenry. The water taxis can also save you 
steps getting to some of Baltimore’s popular neighborhoods, 
including Fells Point, a colonial waterfront town now home to 
dozens of shops, restaurants, and – most famously – pubs.

Baltimore is known for its neighborhoods, each with its own 
personality. In addition to Fells Point, popular neighborhoods 
relatively near the Inner Harbor are Canton, Little Italy, 
Hampden, Harbor East, and Federal Hill. These web pages can 
help you explore Baltimore beyond the Inner Harbor:

• Baltimore.org Neighborhoods, baltimore.org/baltimore-
neighborhoods

• WikiTravel: Baltimore, wikitravel.org/en/Baltimore

• New York Times article “36 Hours in Baltimore,” www.ny-
times.com/2012/09/23/travel/36-hours-in-baltimore.html

Baltimore and the surrounding Chesapeake Bay area are also 
known for their local blue crabs, served steamed and spiced with 
the hometown favorite, Old Bay Seasoning. This South Baltimore 
website (www.southbaltimore.com/steamedcrabs/index.html) 
promotes its local crab house and introduces you to the world of 
steamed Maryland crabs. Not to spoil the party, but blue crabs are 
not as abundant as they once were. Many places must also serve 
crabs from the coast of the Gulf of Mexico to meet the demand. 
All of it is delicious, and you should find plenty of crabs and crab 
cakes in Baltimore along with many other dining options. The AIIP 
Local Arrangements Team plans to invite you to choose from a 
number of no-host dinner excursions on Friday evening, April 4th.

Staying in the area for more than just the conference? Baltimore 
is in the busy northeast corridor, so there are plenty of sites to 
discover within easy traveling distance. Local Arrangements is 
planning an optional, for-fee trip to Annapolis and the nearby 
Naval Academy; both are lovely spots loaded with history. Across 
the Chesapeake Bay, Maryland’s Eastern shore offers a quiet 
change of pace from Baltimore with some of America’s oldest 
towns, natural beauty, and museum and dining attractions for 
the weekend crowd. Washington, DC is about an hour’s drive 
from Baltimore, depending on traffic. Looking for something 
different? You can also tap the wisdom and experience of AIIP-L 
using the Water Cooler [WC] prefix.

For links to information on Baltimore sights and getting to and 
around the town, see the Local Arrangements page at www.aiip.
org/confinfo/local-hospitality.  ■

Peggy is founder and principal of Garvin Information Consulting, 
specializing in government information publishing and trends. She is the 
Local Arrangements Coordinator for the AIIP 2014 conference. Peggy lives 
in Washington, DC, and is an occasional Baltimore tourist. She can be 
contacted at peggy@garvinconsulting.com.

http://www.baltimore.org/baltimore-neighborhoods
http://www.baltimore.org/baltimore-neighborhoods
http://www.wikitravel.org/en/Baltimore
http://www.nytimes.com/2012/09/23/travel/36-hours-in-baltimore.html
http://www.nytimes.com/2012/09/23/travel/36-hours-in-baltimore.html
http://www.southbaltimore.com/steamedcrabs/index.html
http://www.aiip.org/confinfo/local-hospitality
http://www.aiip.org/confinfo/local-hospitality
mailto:peggy%40garvinconsulting.com?subject=AIIP%20Newsletter
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I like to shoot pool. You can find me at the local pool hall on 
Sunday evenings as part of a team in the American Poolplayers 
Association (APA). I’m playing both 8-ball and 9-ball and doing 
reasonably well. I’ve been on this team since early 2012, have 
won 4 trophies, and was recently asked to go to Indianapolis as 
part of another team to play in a tournament.

Many years ago (I’m guessing 35 or so), I was introduced to pool 
in the basement of a friend’s house. She and her older brother 
played for fun. While I was there, she handed me a cue stick, 
racked the balls, and I began playing. I had no idea how to play. 
I didn’t know the rules, why you hit the ball one way and not the 
other, or even how to hold the cue stick. Then again, we weren’t 
playing seriously.

By the time I was in my mid-20s I was enjoying playing pool. 
Two professional men, both business owners and pool players, 
took the time to show me how to shoot correctly: how to make 
a steady bridge of my hand, how to hit the cue ball (English), 
where to hit the object ball, etc. It was over a full year that these 
two fellows spent time with me. No, I wasn’t a terrific player, but I 
was getting to be quite a good shot and was able to beat one of 
them on a few occasions. I was to learn, later, that he was quite 

She Shoots Pool
the hustler and well known in the area as a top notch player.

During this time I was shooting pool in a little hall on the south 
side of Louisville, KY. And I was getting good enough that I could 
beat 80% of the players in that hall and a few others in town. I 
was getting some attention from regulars and hustlers and was 
able to hold my own on the table. A friend decided that I should 
have my own cue stick and purchased one for me.

I still have that stick – and shoot pool every week with it. After 
a 15-year hiatus from playing for fun, one of the fellows that 
taught me how to play asked me to join his team. 

There are a few things that I must do today, that I didn’t a few 
years ago. I have to adjust to the eye changes – I don’t see like I 
used to. I have to adjust to the body changes – I’m not as thin as I 
used to be (that’s a nice way of saying that I must get used to the 
“extra luggage” that hinders my stroke).

But I’m having a good time because I’m with fellow pool players 
who enjoy the game and are interested in helping me improve 
mine. I get out of the office and totally unplug: no computer, 
no telephone, just friendly banter and occasionally intense 
competition.

By Charlene Burke, Search By Burke

Our Off-Hours
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And I’m winning trophies. I really like trophies.

My team made it to the playoffs this year. We didn’t make it 
to the Regional level tournament or to Las Vegas, but now 
I’m motivated to improve my playing. My goal for 2014 is to 
enter a few individual tournaments and help my team win the 
Regional competition. If that happens then we win enough 
money to pay for our airfare and hotel rooms in Vegas, and 
that’s the ultimate goal.  ■

Charlene Burke is CEO of Search by Burke, LLC (searchbyburke.com), a full-
service online marketing agency serving clients nationwide in a variety of 
industries. Charlene also offers training and seminars in the areas of Social 
Media Marketing and Online Marketing, and conducts company, industry, 
competitive, and market research, and executive search assistance. Contact 
her at charlene@searchbyburke.com or 812-951-3177.

http://searchbyburke.com/
mailto:charlene@searchbyburke.com


BUILD YOUR NEW BUSINESS,
EXPAND YOUR REACH

Whether your new or existing business needs a mentor, consultant, coach, advisor or 
confidante, working with Amelia Kassel can be your first and most cost-effective step to 
success! Amelia will help you identify and develop your:
 
 • Target Markets
 • Market Positioning
 • Marketing Strategies

A customized program and practical tools—which help you shorten the time it takes to get 
up and running, to break into new markets or to take your business to the next level—includes 
training and coaching on: 

 • Research Methods
 • Premium Database Searching and Advanced Internet Research
 • Client Management
 • Proposal Writing and Disclaimers
 • Pricing, Budgets and Terms
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 • Defining Client Benefits

Work with Amelia at your convenience and at a price you can afford.

 •  One-year email-based program—The most popular and cost-effective solution! 
  Additional savings with reduced fees for yearly extensions
 •  Telephone consultations
  A set number of hours at a special price 
 •  Hourly consulting by telephone or email
  On an as-needed basis
 •  Onsite training at conferences
  To expand your learning opportunity
 •  Private instruction at a retreat in beautiful Sonoma County, California
  In-depth training geared toward getting immediate results

800 544-5924 • 707 829-9421 
amelia@marketingbase.com
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Contact Amelia Today to
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Research Business

Amelia Kassel
Recognized Teacher, Trainer, 

Consultant, and Leader
An Information Professional 

since 1971
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Global Mobile: Applications and 
Innovations for the Worldwide Mobile 
Ecosystem.

Edited by Peter A. Bruck and 
Madanmohan Rao. Information Today, 
Inc., 2013. ISBN 978-1-57387-462-5 
(paper, 632 pp.) $49.50.

Reviewed by Crystal Sharp, CD Sharp 
Information Systems, Ltd.

When I was growing up in India in 
the 1960s and ‘70s, phone calls were 
expensive. A long-distance call would 
be received with panic—Who was sick? 
Who had died? Conversation would be 
stilted and halting, and communication 
as quick and to-the-point as the 
outdated and unreliable land-line 
network allowed. India discovered 
mobile phones in 2002. By 2012 there 
were 900 million SIM cards in use 
(Economist, Mar 23, 2013). Practically 
everyone has a mobile phone now, 
including rickshaw drivers and street 
vendors.

Mobile technologies have rapidly 
proliferated worldwide, extending to 
even the most remote and hard-to-
reach places. Paralleling this boom is 
the growth in wireless local networks, 
creating a patchwork of connectivity and 

Book 
Reviews

hot spots in hospitals, libraries, hotels, 
airports, and city centres. The mobile 
industry is only 30 years old, yet, in 2009, 
annual income generated was estimated 
at $1 trillion, accounting for about 2% of 
world gross domestic product, making it 
one of the biggest industries on earth. 

Global Mobile: Applications and 
Innovations for the Worldwide Mobile 
Ecosystem is a compilation of 31 articles 
by global experts in the field. Editors 
Peter Bruck, a researcher, manager, 
professor, and entrepreneur based in 
Austria, and Madanmohan Rao, from 
Bangalore, India, an author, editor 
of five book series, and research 
projects director of Mobile Monday 
(www.mobilemonday.net), present 
a fascinating, multifaceted scrutiny of 
the way the world is being changed 
and reshaped by mobile technologies. 
Collectively, the articles offer a wide-
lens view of the growth and influence of 
mobile technologies thus far, the impact 
of mobile connectedness in a range of 
sectors and countries, and implications 
for the future.

The book is divided into three sections:  
Part 1, Foundations, covers the 
evolution, scale and scope, and trends in 
mobile. Part 2, Mobile Impacts, examines 

triumphs and challenges of mobile 
connectedness in health, education, 
entertainment, and journalism; it 
touches on work-life balance issues in a 
mobile workforce, as well as on pressures 
on businesses to stay competitive 
in this new world. Part 3, The Road 
Ahead, discusses issues that still need 
consideration: design (interoperability, 
standards, local-language interfaces), 
tools, regulation, policy, capacity 
development, and social development.

Mobile technologies allow ubiquitous 
integration of the ordinary social, 
personal, intellectual, health, and 
day-to-day details of individual 
lives with broader pursuits: booking 
travel, transacting business, investing 
and banking, conducting remote 
surveillance, creating artistic and 
intellectual content, and engaging 
in social and political activity. Mobile 
phones have increased productivity, 
as workers can check stock prices, do 
their banking, and keep in touch with 
colleagues on the go. In multi-enterprise 
collaborative supply chains, mobile 
applications have improved speed, cost, 
and accuracy in procurement, supply 
chain execution, measurement, and 
service management. In developing 
countries, where poor infrastructure 

http://www.mobilemonday.net
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has impeded access to the internet, 
creativity and basic, text-enabled 
phones have revolutionized the delivery 
of healthcare and mobile banking.

There are challenges as well. 
Corporations face problems with 
security as data becomes more portable. 
Mobile connectedness makes individuals 
identifiable and trackable, leading to 
concerns about privacy infringement, 
loss of personal space, and excessive 
dependence on digital media by 
children. In an environment of rapid 
change, methods and metrics necessary 
for evaluating performance of promising 
initiatives are still developing. Major 
shifts are taking place in intellectual 
property rights, as mobile devices 
function both as media platform and 
as media. Regulators face dilemmas 
allocating licenses and setting tariffs, 
while balancing the needs of industry, 
government and citizens.

The original design of the internet—to 
be open to users through publicly 
available standards—made it easy to 
access and largely free at the point 
of delivery. With mobile devices 
accessing the internet, that pattern has 
changed. Commercial terms of entry, 
legal frameworks, collaborations with 
key players in the mobile ecosystem 
(telecom operators, hardware makers 
and content application and service 
providers), and interoperability with 
other devices are among the many 
variables that define the competitive 
landscape. Concerns about transparency 
and lack of options for content 
producers are arising as players like 
Apple and Google dominate the 
mobile and internet space and become 
gatekeepers for what is allowed to 
appear on their delivery platforms. 

In their preface, editors Bruck and Rao 
hope the book will be embraced as 
required reading for those involved 

across the spectrum of mobile media: 
operators, technology partners, 
academics, educators, journalists, 
advertisers, public relations agencies, 
brand markers, policymakers, legal 
experts, students, and especially youth. 
I agree, and add to the list information 
professionals, who can help address the 
many information and research gaps 
that currently exist.

Global Mobile has an online companion 
(www.wsa-mobile.org) and a Twitter 
handle: @WSAoffice.


The Accidental Law Librarian, by 
Anthony Aycock. Information Today, Inc., 
2013. ISBN 978-1-57387-477-9 (paper, 
272 pp.) $39.50.

Reviewed by Crystal Sharp, CD Sharp 
Information Systems, Ltd.

While many academic law libraries and 
some law offices require their librarians 
to have a law degree, according to the 
American Association of Law Libraries 
(www.aallnet.org/main-menu/
Careers/lawlibrarycareers/Education-
Requirements), only about 30% of law 
librarians have one. The vocabulary, 
unique print heritage, and complexity of 
negotiating the legal literature—cases, 
statutes, treatises and decisions—can 
be daunting to the uninitiated. This 
book serves two very useful purposes: 
1) as a helpful reference for those not 
so familiar with the legal literature, like 
public librarians, who are increasingly 
relied upon by solo or small-firm 
attorneys and the public for legal 
reference; and 2) as a primer that can 
help librarians newly employed by a law 
library to get their bearings. 

The book is divided into ten chapters. 
It has two appendices: one lists a 
range of patron requests that law 
libraries can get; the other outlines a 

detailed business case recommending 
a managed program for legal research 
and writing for a corporate Office of 
General Counsel. Somewhat dramatized 
and occasionally chatty accounts 
of situational realities and personal 
experiences describe resources librarians 
may employ from their toolkit when 
addressing specific legal information 
requests. In addition, it appears intuition, 
empathy, and judgement should be 
important components in the mix.

Chapter 1 discusses legal publications, 
covering primary and secondary sources, 
including the history of legal publishing. 
Cost-saving tips and alternative ways 
to access some resources that can be 
prohibitively priced may be useful for 
smaller organizations and public libraries.

Chapter 2 explains the basics of legal 
research and the librarian’s role. The 
process is illustrated in a hypothetical case. 

Chapter 3 discusses legal reference. 
Here Aycock also addresses the fear of 
“unauthorized practice of the law” that 
can be a special concern of librarians 
when asked for legal help.

Chapter 4 discusses looseleafs. As the 
law is regularly updated, looseleafs still 
need to be managed, tracked, and filed.

Chapters 5 and 6 cover databases, with 
the former devoted to Westlaw and 
LexisNexis, the “Big Two,” used for “75-80 
percent” of research questions; chapter 
6 covers the other legal databases, 
including free databases.

Chapter 7 covers public information 
searches (birth, death, property, 
corporate filings, etc.) for law librarians. 

Chapter 8 discusses working with 
boards, and the need for libraries to 
demonstrate their value and to market 
their services effectively. 

Chapter 9 touches upon the debate 
about educational requirements (JD or 

http://www.wsa-mobile.org
http://www.aallnet.org/main-menu/Careers/lawlibrarycareers/Education-Requirements
http://www.aallnet.org/main-menu/Careers/lawlibrarycareers/Education-Requirements
http://www.aallnet.org/main-menu/Careers/lawlibrarycareers/Education-Requirements
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MBA qualifications) for law librarians, 
and presents a few resources for 
continuing education in law librarianship 
and legal research.

Chapter 10 has a short discussion on the 
future of law libraries. Aycock exhorts 
law libraries to engage in outreach and 
to develop innovative services to ensure 
their survival.

One caveat on format: I read this book on 
my iPad2, on which the embedded text in 
some of the flowcharts and diagrams was 
too indistinct to read, and the diagrams 
did not scale up on the screen.

As with others in the “Accidental 
Librarian” series that focus on the work of 
librarians in various fields, The Accidental 
Law Librarian demystifies of the work 
of a law librarian. Author Anthony 
Aycock’s work experience spans law 
firms, a corporate legal department, and 
public libraries; he currently manages 
the library at the North Carolina Justice 
Academy. Readers may also wish to visit 
the site http://accidentallawlibrarian.
wordpress.com.


Handbook of Indexing Techniques: A 
Guide for Beginning Indexers, 5th edition, 
by Linda K. Fetters. Information Today, 
Inc., 2013. ISBN 978-1-57387-461-8 
(paper, 192 pp.) $28.00.

Reviewed by Jennifer E. Burke, IntelliCraft 
Research, LLC

I’ve been working on file reorganization 
and trying to implement the GTD 
system. But as a library and information 
professional, I can’t just organize my files 
willy-nilly. I think I need my own personal 
taxonomy, right? So it was timely when 
this title was offered for review. Aha! 
I thought, a chance to study up on my 
indexing knowledge and maybe figure out 
my taxonomy problem.

This is the fifth edition of a well-
respected text on indexing with updates 
on training, standards, and professional 
associations, as well as new sections on 
e-documents and web indexing.

Who’s it for? “The occasional indexer, the 
author or technical writer needing to 
index their own work or those interested 
in becoming professional indexers.”

Personally, I think anyone who is seriously 
considering becoming an indexer will 
need both this book and several others 
with more meat—a fact that Fetters 
herself alludes to (and there are plenty 
of recommendations for additional 
materials throughout the book).

It’s slimmer than I expected. The 
teaching portion of text is 113 pages; 
the bibliography alone is 50 pages (two 
versions—one organized alphabetically 
and the other by category/topic). 
There are a fair number of examples 
throughout the text, though I wished 
there had been more—I’m a learn-from-
example or case studies kind of gal. The 
text includes plenty of explanations, and 
text clarification or definitions; every 
chapter has a works cited list.

Core topics covered: learning to index 
(where to find training, professional 
associations, discussion groups); 
starting an index; writing the index 
(headlines, tree entries, dealing with 
nouns/plurals/consistency/subheads/
names, paraphrasing, precoordination 
and relationships); references (locators, 
page references, page ranges, cross-
references and the famous ‘see also’); 
finishing touches (alphabetizing, editing, 
formatting, index preparation methods); 
periodicals (magazines, journals, 
newspapers, newsletters, thesauri—with 
a nice example of a project for the San 
Antonio Register; electronic documents 
(indexing PDFs, embedded indexing, 
XML, ebooks, web indexing … and 
finally, taxonomies).

Fetters echoed something I’ve 
seen research on: there is very little 
consistency between terms chosen by 
indexers even for the same document. 
It’s a subjective, idiosyncratic process. 
The “best way to learn to index is to 
index” (p.5). So it’s good to volunteer to 
index for a small organization, business, 
or library to get more practice. One 
can also find and study from real pro 
indexers—like those who have won the 
American Society for Indexing (ASI) H.W. 
Wilson Award (www.asindexing.org/
about/awards/asiebsco-publishing-
award/).

Indexes are not summaries, and it’s a 
common “rookie” mistake to give too 
much information in an index. The 
exact contents depend on type of 
document, its subject matter, and also 
its audience—how they are likely to 
be looking for the information in this 
document. The indexer needs to respect 
the author’s style, subject approach, and 
choice of terminology while still helping 
readers of different needs and skill levels.

Most indexers use dedicated indexing 
programs/software, such as Cindex, 
Macrex, or Sky Index, although that is 
changing with the increase in embedded 
indexing. “The techniques and examples 
of this book are based on the use of an 
indexing program.” Uh-oh. That means 
that this light guide and introduction is 
not for amateur indexers or those just 
trying it out. It would be hard to practice 
and produce a workable, usable index 
without the aforementioned software. 
Fetters does mention that you can do 
it the old-school way with 3x5 index 
cards, one index entry per card, and/or 
a word processor program; however she 
also clearly states that there will not be 
detailed instructions on doing it this way 
in the guide.

There are more details in the chapters on 
electronic documents and embedded 
indexing for how to index with various 

http://accidentallawlibrarian.wordpress.com
http://accidentallawlibrarian.wordpress.com
http://www.asindexing.org/about/awards/asiebsco-publishing-award/
http://www.asindexing.org/about/awards/asiebsco-publishing-award/
http://www.asindexing.org/about/awards/asiebsco-publishing-award/
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software programs (e.g., Adobe 
InDesign, Framemaker, Quark, etc.) and 
the pitfalls likely encountered. In this 
electronic world with the rise of ebooks, 
embedded indexes are more common 
and can be faster to produce, as one can 
index as chapters are finished. PDFs and 
ebooks allow for active links and more 
detailed searching. However, like much 
of the ebook world, indexing for ebooks 
is also in a state of flux and confusion, 
with standards still developing.

This book will not make me, or any 
reader, into an expert indexer; nor likely 
nudge me past confused novice or 
wannabe. Fetters shows how much work 
goes into making a clean, clear, easy-to-
use index. The clear explanations make 
this a good reference tool. A library or 
information professional interested in 
more serious indexing study or work 
needs this title on their shelf. If you 
expect to make indexing your job, 
you need this … and several other 
deep, weighty reference guides. As for 
taxonomies, it’s a new topic in this fifth 
edition, and it could use a book in itself.


21 Days to Success through Networking: 
The Life and Times of Gnik Rowten, 
by Ron Sukenick and Ken Williams. 
Information Today, Inc., 2013. ISBN 978-
1-937290-03-0 (paper, 168 pp.) $15.95.

Reviewed by Jennifer E. Burke, IntelliCraft 
Research, LLC

A cute, well-intentioned idea: use a story 
of a guy whose name is “networking” 
spelled backwards and his attempts to 
start a new life and new business in the 
big ol’ city, to see what we can learn from 
his encounters. It covers Gnik’s first 21 
days because some theories say it takes 
21 days of continued effort at something 
to develop it as a habit. Each chapter 
is a day in his life, and a new life lesson 

learned. And wow, he amazes all his 
college buddies at the coffee shop back 
home when he visits three weeks later to 
share his new wisdom as a changed man! 

But… I found this book to be hokey! I 
admit that the gimmicky backwards-
name thing kept tripping me up, as I had 
to pronounce the name out loud each 
chapter to remind myself it’s not like 
“gnu.” The parable style worked for Who 
Moved My Cheese?, but it isn’t as strong 
or well thought-out here.

The aha moments shared at the end of 
each chapter are hardly news—maybe 
that’s part of the point, to reinforce 
that most of networking is, or should 
be, common sense and good manners. 
“Giving is good because it’s better than 
getting.” True. “It’s all about them”—and 
paying more attention to listening to 
others and their needs than what you 
want. Also very true and applicable 
across all aspects of a service business. 
Learning to “ask great questions because 
it gets you further than looking for right 
answers” is another way of getting to 
the “them not us” view that’s key in all 
business relationships now. But…

It comes off as amateurish. Maybe this 
is a book designed for college or high 
school students—someone who’s never 
had a job in the business or corporate 
world or heard the term networking 
before, who needs a really basic primer. 
However, if you already know that you 
can use social networks online for more 
than catching up with your college 
buddies or neighbors, and that LinkedIn 
is for business people, or you’ve been in 
the business world for years, own your 
own business, or want more serious 
practices and discussions … 

… then this is not the book for you.

In that regard I disagree with a number 
of other reviewers of the book on 
other platforms. I don’t think it’s a 

“one-size fits all book on networking,” 
nor “transformative.” Yes, the easy 
reading style and slightly dorky humor 
will appeal to some and set this book 
apart—but please know going in you 
aren’t getting power tips, tactics, plans, 
or strategies. These are pleasant life 
affirmations, not tools for those already 
in business looking for serious help.

The book’s premise, outlined in the 
seventh chapter/day, seems to be a fight 
against what it thinks of as “traditional, 
aggressive” networking—people just 
shoving business cards at each other 
or selling to each other. But that may 
be more myth than reality. Or maybe 
it is indeed what those unfamiliar with 
the business world today think of as 
networking, or what is unfortunately 
passed off as networking. I’d like to think 
we know more than that, but maybe not 
everyone does. 

If you’re interested in more techniques, 
steps, or advanced thoughts on how to 
improve networking and relationship 
building skills, I recommend the 
following: Nancy Ancowitz’s Self-
Promotion for Introverts; Devora Zack’s 
Networking for People Who Hate 
Networking; John Jantsch’s The Referral 
Engine; and of course, Debra Fine’s The 
Fine Art of Small Talk. Plus I’m sure there 
are many more—I’d love to know your 
recommendations!  ■
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Master of Strategic 
Intelligence at the 
American Military 
University.

Udo Hohlfeld, INFO + DATEN

SLA’s KM/KS courses, toward 
completion of the Certificate – which I 
will finish this month.

Kimberly Flanagan-Bouchard, 
Cybrarian Solutions 

A vocational training session on system 
thinking. It enables me to build models and 
develop hypothesis; very complementary 
of information research skills.

Frédéric de Hemptinne, The Sustainable 
Synergies Group

Graduate level courses 
in professional 
communication, 
including Professional 
Writing. Participated 

Survey Says
What continuing education 
did you participate in this past 
calendar year to hone your skills 
as an information professional?

in several MOOCs covering subjects 
such as New Librarianship, Strategic 
Management, Project Management, 
and Entrepreneurship. And I have 
participated in several webinars 
presented by AIIP and others.

Phyllis Smith, ITK Vector Inc.

I took a course called 
ClassLaunch, by Karyn 
Greenstreet, to help 
me think about how 
to design and market 
training sessions 
offered by me to other information 
professionals.  It was a great program.

Marge King, InfoRich Group, Inc.

I attended the AIIP 
conference in Denver 
this year. It is the best 
place to learn about 
specific ways to improve 
the running of your business, hone 
your information skills, hear about 
new developments from vendors, and 

network with peers who understand 
your line of work.

Susan Berkman, Research-Ability

WebSearch University.

Marydee Ojala, Ojala 
Associates

This fall I discovered 
the University of 
Virginia (UVa) Alumni 
Association’s Friday 
Forum Webinar Series. 
These one-hour, twice monthly webinars 
have covered such topics as forming the 
right habits, using Twitter effectively, and 
developing a business plan, all helpful 
topics for better business success. The 
presenters, UVa alumni, and the number 
of attendees have been impressive. 
One thought is whether such webinar 
series might offer opportunities for AIIP 
members to present and market their 
skills and business.

Richard Torian, Business Research 
Services

Here follows a representative sampling of the responses:

 This issue’s survey question is:
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Looking for competitive companies, 
products, or services? Here are some 
search techniques.

Google Search Technique #1
Use the Google operator “related.” 
Examples are:

✓ related:zotero.com returns site links 
for RefWorks, Reference Manager, 
Mendeley, EndNote, etc.

✓ related:nytimes.com returns USA 
TODAY, Village Voice, The New York 
Sun, Crain’s New York Business, etc.

✓ related:almondbreeze.com 
returns Silk.com, which produces 
Soymilk, Almondmilk and Coconut-
milk.

✓ related:ibm.com returns Oracle, 
NOVELL Worldwide, Sybase, HP, 
Microsoft, and Dell.

Google Search Technique #2
Enter the words “sites like” plus a term, 
company name, or URL. Examples are:

✓ sites like youtube returns “12 
Video Sites That Are Better Than 
YouTube,” “5 Other Video Sites Like 
YouTube,” “Top 7 Free Video Sharing 
Websites Except YouTube,” etc.

✓ sites like amazon returns  
“11 Similar Sites Like Amazon,”  
“50 Alternative websites similar to 
amazon.com,” etc.

Search Tools for Finding 
Similar and Related Sites 
Apart from Google, there are some nifty 
dedicated tools for finding similar sites. 
Of several I looked at SimilarSiteSearch 
(www.similarsitesearch.com/) seems to 
be the most well-developed.

Using SimliarSiteSearch, simply type a 
URL into the search box to find similar 
sites. You can use this search tool to 
answer more specific questions by 
adding keywords. See the tips page 
(www.similarsitesearch.com/tips.html) 
for all search techniques. Examples using 
a URL and keyword with screenshots are:

✓ cnn.com progressive returns 
“Breaking News and Opinion on 
The Huffington Post,” “Democ-
racy Now!,” “Center for American 
Progress,” “Talking Points Memo,” 
“Mother Jones,” etc. 

✓ cnn.com conservative returns site 
links to Townhall.com, Fox News, 
DRUDGE REPORT, Washington 
Times, etc.

Other search tools you should check  
out include:
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Similicio.us (www.similicio.us/). Here, according to Similicio, 
you should “Enter a website into the search box and you will 
be shown up to 50 similar website results. Where do the results 
come from? Our technology analyzes millions of pages on the 
Internet to better understand how websites are similar. We gather 
information about a website’s structure and content, then run our 
complex algorithms. The algorithms organize the data and filter 
results into similarity boxes. The similarity boxes are then pooled 
together according to a websites similar topics, traffic patterns 
and architecture. We mix together all of these ingredients to show 
you websites like the ones you love. We are always measuring 
our results and re-calculating our data to keep up with the ever-
changing pace of the web. This helps to optimize our results to 
make sure they are the most similar websites possible. A lack of 
results for similar websites is usually caused by not having enough 
information. This is why we encourage you to add your website to 
our site index.”

Top Alternate (topalternate.com), which claims, “it’s the easiest 
service to find out alternative sites. Here you will find out related, 
alternative, similar sites over on the Internet. We have aim to provide 

the best search engine in alternative sites. We have analysed count 
sites already.” (Quoted from topalternate.com/topalternate.com.)

SitesLikeSearch (www.siteslikesearch.com), a simple utility that 
helps to find similar, alternative, or related sites.

Additional Reading
Phil Bradley, a notable information/search engine specialist with 
an incredible weblog, has written Websites Like philbradley.
typepad.com/phil_bradleys_weblog/similar-search-engines/. 
Phil provides a list and evaluation of sites he has tested. Be sure 
to subscribe to Phil’s blog feed to stay up to date on search 
engines and enjoy exploring his amazing blog (philbradley.
typepad.com/). [Ed: See news about Phil Bradley’s presentation 
at Internet Librarian International elsewhere in this issue.]  ■
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